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ABSTRAK 
 
Edy Purwo Saputro, T4209003. Promotor Tulus Haryono, Ko-Promotor : Budhi 
Haryanto, dan Hunik Sri Runing Sawitri. 2015. Model Adopsi E-banking Untuk 
Konsumen Indonesia. Disertasi. Program Doktor Ilmu Ekonomi. Fakultas Ekonomi 
dan Bisnis Universitas Sebelas Maret Surakarta. 
 
 
 
Keberagaman hasil penelitian adopsi e-banking memberikan peluang membangun 
model sesuai setting amatan dalam penelitian ini. Penelitian ini menguji hubungan 
antara variabel kemudahan dan variabel risiko terhadap sikap dan niat individu untuk 
menggunakan e-banking yang dimoderasi oleh motivasi mengelaborasi informasi. 
Metode eksperimental dalam penelitian ini dipergunakan untuk mengontrol variabel 
amatan dan partisipan yang terlibat dalam penelitian yaitu 160 mahasiswa Fakultas 
Ekonomi dan Bisnis Universitas Muhammadiyah Surakarta. Pengujian hubungan 
antar variabel dalam penelitian ini menggunakan analisis regresi berjenjang dan hasil 
analisis menunjukan niat adopsi e-banking dipengaruhi oleh kemudahan penggunaan 
dan sikap individu yang dimoderasi oleh motivasi mengelaborasi informasi. Temuan 
penelitian ini memberikan implikasi teoretis, metodologis dan praktis, meskipun ada 
keterbatasan hasil penelitian dan karenanya saran penelitian lanjutan disampaikan. 
 
Kata kunci : adopsi, e-banking, sikap, motivasi, eksperimen 
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ABSTRACT 
 
 
Edy Purwo Saputro, T4209003. Promoter Tulus Haryono, Co-Promoter : Budhi 
Haryanto and Hunik Sri Runing Sawitri. 2015. E-banking Adoption Model For 
Indonesian Consumers. Dissertation. Economic Science Doctorate Program, 
Economic and Business Faculty of Surakarta Sebelas Maret University 
 
Varieties of methods in e banking research gives opportunity to develop certain 
model of estimation related with the setting of this research. This study verifies 
relation between perceived  ease of use and perceived risk on consumers’ attitudes 
and intentions to use e-banking, which are moderated by information elaboration. 
This study employs experimental approach  to control the observation variables and 
participants that are involved in this research. The participants consist of 160 students 
of Eonomics and Business Faculty of Muhammadiyah University of Surakarta. This 
study explores  hierarchical regression analysis to test the relation among variables in 
this research, and it shows that the intentions of e-banking adoption is influenced by 
ease of use and individual attitudes which are moderated by motivation of the 
information elaboration. The outcome of this analysis then gives both theoretical, 
methodological, and practical implication although limitedness is still contained in 
the result of this research, and in addition recomendation is presented in this research. 
 
 
 
 
Keywords : adoption, e-banking, attitude, motivation, experiment 
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